MFC 1006 Introduction to Text Design (Compulsory)

Level: Level 1
Credits: 30 credits

Teaching Method: Lecture inputs, discussion of readings, text analysis and practical tasks
Module Overview

This module aims to facilitate text production in various contexts by providing students with a kind of theoretical and practical toolkit for text design. 

Module Aims

Learning Outcomes

· By the end of the module, students should be able to:

· Identify the characteristic features of spoken and written text

· Demonstrate understanding of concepts of genre 

· Show awareness of the relationship between text and context in a variety of academic and professional domains 

· Evidence ability to design text appropriate to the particular contexts
Module Content

This year-long, introductory module will begin by looking at the characteristic features of spoken and written language, as well as their interaction, bearing in mind the constitutive role of context and genre in the production of each. It will focus on the materiality of spoken and written language, their different logics and cultural shaping and view them as resources for constructing meaning. It will take account of the role of social convention in relation to text production and examine a range of textual products in a variety of professional and disciplinary contexts. 

 

The following is an indicative list of broad topic areas to be covered: 

· Understanding text 

· Language, speech and writing 

· Types of spoken discourse 

· Types of written discourse 

· Analyzing genre 

· A social theory of text 

· Text and the new media 
· Design and transformation
Assessment Pattern
	Unit(s) of assessment
	Weighting towards Module Mark (%)

	Text analysis – Coursework 
	20 %

	Text production – Coursework
	30%

	1 Essay of 3,000 words – Coursework
	50%
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